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ERGO application form – Ethics form
All mandatory fields are marked (M*). Applications without mandatory fields completed are likely to be rejected by reviewers. Other fields are marked “if applicable”. Help text is provided, where appropriate, in italics after each question.
1. APPLICANT DETAILS
	1.1 (M*) Applicant name:
	Ellena Parsons

	1.2 Supervisor (if applicable):
	Dr David Millard

	1.3 Other researchers/collaborators (if applicable): Name, address, email, telephone
	Jane Ossai - jo3g13@soton.ac.uk, Maria Petriti - mp2n17@soton.ac.uk, Jessica Sutedjo - jhs1n17@soton.ac.uk. 


2. STUDY DETAILS
	2.1 (M*) Title of study:
	POPS - App to Match People For Hobbies

	2.2 (M*) Type of study (e.g. Undergraduate, Doctorate, Masters, Staff):
	 FORMDROPDOWN 


	2.3 i) (M*) Proposed start date:
	25/04/2018

	2.3 ii) (M*) Proposed end date:
	02/05/2018


	2.4 (M*) What are the aims and objectives of this study?

	To discover user preferences for aspects of our app, such as colour scheme and outcomes of app in terms of expectations. 


	2.5 (M*) Background to study (a brief rationale for conducting the study):

	We want to gauage user interest and opinion to be able to improve our app and meet user expectations of what a hobby matching app should do. This is in order to present a successful business case and successful app for users. 


	2.6 (M*) Key research question (Specify hypothesis if applicable):

	Not applicable as this is not a research project, but rather a business case. 


	2.7 (M*) Study design (Give a brief outline of basic study design)

Outline what approach is being used, why certain methods have been chosen.

	We are aiming to conduct an online survey comprising of multiple choice, written answers and visual multiple choice questions. These are in relation to what users would like the app to do in terms of functionality, outcome and visual style. 


3. SAMPLE AND SETTING
	3.1 (M*) How are participants to be approached? Give details of what you will do if recruitment is insufficient. If participants will be accessed through a third party (e.g. children accessed via a school) state if you have permission to contact them and upload any letters of agreement to your submission in ERGO.

	Survey will be distributed on personal social media accounts for people to complete voluntarily. An ideal number for our survey would be a minimum of 5 participants. If this is not possible, we will recruit from within our group and cohort to respond voluntarily. The lack of participants will not affect our ability to fulfil the project, so we as a group do not foresee this being an issue. The survey simply helps us to forge a better plan for our app's design. 


	3.2 (M*) Who are the proposed sample and where are they from (e.g. fellow students, club members)? List inclusion/exclusion criteria if applicable. NB The University does not condone the use of ‘blanket emails’ for contacting potential participants (i.e. fellow staff and/or students).

It is usually advised to ensure groups of students/staff have given prior permission to be contacted in this way, or to use of a third party to pass on these requests. This is because there is a potential to take advantage of the access to ‘group emails’ and the relationship with colleagues and subordinates; we therefore generally do not support this method of approach. 

If this is the only way to access a chosen cohort, a reasonable compromise is to obtain explicit approval from the Faculty Ethics Committee (FEC) and also from a senior member of the Faculty in case of complaint.

	We propose to use personal social media accounts to reach participants from our own friends, family and public contacts. 


	3.3 (M*) Describe the relationship between researcher and sample (Describe any relationship e.g. teacher, friend, boss, clinician, etc.)

	Possible friends, family or in the case of social media such as Twitter, public participants. Participants are random based on their voluntary choice to complete the survey. 


	3.4 (M*) Describe how you will ensure that fully informed consent is being given: (include how long participants have to decide whether to take part)

	Participants themselves choose to take part, and will be fully informed in the survey of what their data will be used for prior to taking part. 


4. RESEARCH PROCEDURES, INTERVENTIONS AND MEASUREMENTS

	4.1 (M*) Give a brief account of the procedure as experienced by the participant 

(Make clear who does what, how many times and in what order. Make clear the role of all assistants and collaborators. Make clear total demands made on participants, including time and travel). Upload any copies of questionnaires and interview schedules to your submission in ERGO.

	A participant may see a request to participate optionally in our survey via social media. They will be informed of what the survey is for, what sort of questions to expect, and an estimate of the total time required to complete the survey. 


5. STUDY MANAGEMENT

	5.1 (M*) State any potential for psychological or physical discomfort and/or distress?

	Not applicable - no questions would induce such a reaction.


	5.2 (M*) Explain how you intend to alleviate any psychological or physical discomfort and/or distress that may arise? (if applicable)

	Not applicable - no questions would induce such a reaction.


	5.3 Explain how you will care for any participants in ‘special groups’ (i.e. those in a dependent relationship, vulnerable or lacking in mental capacity) (if applicable)?

	Not applicable - no questions would induce such a reaction.


	5.4 Please give details of any payments or incentives being used to recruit participants (if applicable)?

	Not applicable - no incentives are available to participants.


	5.5 i) How will participant anonymity and/or data anonymity be maintained (if applicable)?

Two definitions of anonymity exist:

i) Unlinked anonymity - Complete anonymity can only be promised if questionnaires or other requests for information are not targeted to, or received from, individuals using their name or address or any other identifiable characteristics. For example if questionnaires are sent out with no possible identifiers when returned, or if they are picked up by respondents in a public place, then anonymity can be claimed. Research methods using interviews cannot usually claim anonymity – unless using telephone interviews when participants dial in.

ii) Linked anonymity - Using this method, complete anonymity cannot be promised because participants can be identified; their data may be coded so that participants are not identified by researchers, but the information provided to participants should indicate that they could be linked to their data.

	We do not require any identifying characteristics from participants, only responses to survey questions which contain no requests for personal information or characteristics. 


	5.5 ii) How will participant confidentiality be maintained (if applicable)?

Confidentiality is defined as the non-disclosure of research information except to another authorised person. Confidential information can be shared with those who are already party to it, and may also be disclosed where the person providing the information provides explicit consent.

	Participants will not need to reveal their identity at any stage. 


	5.6 (M*) How will personal data and study results be stored securely during and after the study? Researchers should be aware of, and compliant with, the Data Protection policy of the University. You must be able to demonstrate this in respect of handling, storage and retention of data.

	Survey results will be stored on secure personal computers.


	5.7 (M*) Who will have access to these data?

	The members of the researchers as named above. 


N.B. – Before you upload this document to your ERGO submission remember to:

1. Complete ALL mandatory sections in this form
2. Upload any letters of agreement referred to in question 3.1 to your ERGO submission
3. Upload any interview schedules and copies of questionnaires referred to in question 4.1
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